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Summer wrap-up

As summer becomes 
a memory and we jump 
right into piles of gold 
and crimson leaves, I 
hope you made the most 
of the vacation season 
and are well rested for 
the upcoming months. 
As we all begin various 
work and community 
activities, we’re also closing out the year 
and planning for 2015. As I reconnected 
with my colleagues recently at the NH High 
Tech Council (NHHTC) Board meeting, I was 
greeted by team of professionals eager to 
get back to work. I also met a great New 
Hampshire tech company that I want to 
highlight in this column. 

This September’s board meeting was 
hosted by and held at Cobham Advanced 
Electronic Systems, a NHHTC member, 
at its 180,000 square-foot manufacturing 
facility based in Exeter. A defense 
contractor, Cobham specializes in advanced 
manufacturing of radar systems for aircraft 
and marine applications. They provide RF-
Microwave components for radar, including 
RF-cabling, rotating systems, antennas, and 
waveguide products. While the vast majority 
of their products are designed and built 
for military applications, Cobham’s work 
is evident in civilian technology as well. If 
you’ve been to a U.S. airport in the last 40 
years and noticed the revolving, vibrant 
orange antennae that typify it as a place of 
travel, then you’ve seen the handiwork of 
Cobham and the work done in Exeter. 

 

Paul Mailhot,
Council Chair
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TechOut 2014 packs the house!

More than 300 people watched education technology startup 
uConnect take first place and gemr win second at TechOut 2014 
earlier this month at Dyn. Those 300 individuals also selected third-
place winner ApplyKit through an interactive live poll. 

“The quality of the entrepreneurs competing combined with the 
excitement and enthusiasm around startups in general is a clear 
indication that TechOut is a huge success,” said Matt Cookson, 
Executive Director of the NH High Tech Council. “Congratulations 
to the winners, sponsors, and the business community in New 
Hampshire for nurturing the next wave of innovative companies.”

Co-presented by the NH High Tech Council and AlphaLoft, TechOut 
is New Hampshire’s largest startup competition, providing half a 
million dollars in financing over five years to entrepreneurs with 
the most viable plans to develop 
and market new technology 
products or solutions. The nine 
semifinalists and six finalists 
were selected by a committee of 
experts who provided feedback, 
presenting tips and more to all 
who entered the competition. 
First place winners received 
$50,000, second place $30,000, 

Continued on page 5

Thank you to our 2014 Corporate Sponsor Program participants
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Paul Mailhot — Continued from Page 1

Admittedly, I was only aware of the company 
through the membership listing for the Council. 
It wasn’t until I arrived at their offices, toured the 
facilities, and met with their leadership team that I 
truly understood the resources they have available. 
A world market leader in aerial refueling, radar, and 
electronic flight instrument systems, Cobham is on 
the bleeding edge of technology and innovation. Its 
leadership team also understands and maintains 
the high-level business intelligence and operations 
insights befitting a publicly-traded company.

Cobham is a NHHTC member because, as an 
80-year-old company, they appreciate the value in 
local networking and how discussions amongst 
peers can lead to positive impacts on the community 
through workforce development, legislative support, 
and collective insight into the future and innovation 
of the tech industry. It all starts on the regional level. 
When asked how the Council could help them, they 
cited advocacy to help note the important work they 
do to protect and support our military, and workforce 
development, as they grow and nurture a skilled, tech-
based team.

The NH High Tech Council promotes the tech 
ecosystem within the state, hosts multiple events for 
thought leaders in the space to network, collaborate, 
and creates new opportunities that otherwise wouldn’t 
exist for businesses in the granite state. One such 
opportunity is our Entrepreneur Forums. Designed to 
support local, talented entrepreneurs and startups, 
the forum is the place for companies to present their 
business challenges to a panel of industry experts 
and receive board-level and executive advice on how 
best to navigate the next-steps in their businesses’ 
evolution. Contact us to learn about presenting.

Another opportunity that I am proud to share 
happened earlier this month. TechOut, a startup 
competition organized through NHHTC and AlphaLoft, 
identifies talented tech entrepreneurs and funds 
their early-stage startups through investment capital 
awards of $100,000 a year. We had a remarkable turn 
out this season at Dyn headquarters in the Manchester 
Millyard, but we would love to see even more 
members and guests come show their support and 
make the most of this unique event. We certainly want 
to hear more from you, our neighbors, about your 
businesses and what value we could bring to help you 
in the coming months, 2015, and beyond. ❚

What’s the best way to 
promote membership? 
Talk to a member!

At the Council, we know we work hard to 
make your investment in Membership a worthy 
investment. But we also know it’s easier to see those 
things from up close while we work every day to 
make our programs and programming robust for 
our members. Given that, we decided to take a 
step back, take a strong look and invite in some key 
‘mover and shaker’ members to help us examine 
our reach and depth, and to work alongside us to 
convey that to the membership. 

We are calling these members Ambassadors 
to the Council, and you can expect in the months 
ahead both to hear from one of them just simply to 
check in, but to also be a sounding board to you, our 
members.  The members who have raised their hand 
to join our Board of Directors in this mission are 
listed below. And if you, too, would like to increase 
your involvement in the Council, be sure to contact 
us. 

Jeff Amaro, Autodesk

John Whelan, Alexander Technology Group

Matt Becker, The Rowley Agency

Toral Cowieson, The Internet Society

Kevin Hallenback, Sandler Training

Warren Denby, Authentia

Dwayne Davis, Cross Insurance

Peter Terwilliger, Dassualt Systemes

Where young people
dream of 

becoming science 

and technology heroes.

usfi rst.org
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What will be the 2014 Product of the Year?

The NH High Tech Council’s Product of the Year (POY) judges selected the fi ve fi nalists 
who will compete for our tech community’s most prestigious award for products and 
inventions at the ninth-annual awards event on November 13. There, the companies 
below will make their fi nal pitches where you, as an audience member, will help select 
who receives top honors from the following products:

•  Akumina InterChange, submitted by Akumina (Nashua, NH)

•  RuleGate®, submitted by Centripetal Networks, Inc. (CNI) (Portsmouth, NH)

•  Dynamic Neuroscreening Device (DND) by Prosenex (Hudson, NH)

•  E.S.P. Smoke Detection by Valor Fire Safety (Londonderry, NH)

•  Riddell InSite Impact Response System by Simbex (Lebanon, NH).

Click here for product descriptions.

Finalists will demonstrate their products during the reception and at during seven-
minute presentations, and the winner will be awarded the prestigious POY crystal trophy 
to be displayed at the Manchester-Boston Regional Airport.

“We’re very proud of this year’s fi eld as it demonstrates the innovation that is occurring in our back yard. We look 
forward to an exciting evening of networking, hearing our fi nalists present, and helping select the 2014 product of 
the year,” said Matt Cookson, executive director of the High Tech Council. 

Major sponsors for the 2014 POY Awards are: Autodesk; BerryDunn; Cook, Little, Rosenblatt & Manson; Cross 
Insurance; Dyn; FairPoint Communications; Hanover Insurance, Nanocomp Technologies, Inc.; Public Service of New 
Hampshire; and Single Digits.

The event is 5:30 to 8:30 pm on Thursday, November 13 at the Manchester Country Club, 180 South River Road, 
Bedford NH. The event will feature networking opportunities, food and beverages. Tickets are $50 for members; $75 
for nonmembers. Register online or call 603.782.8192 for tickets. ❚

Align Revenue, Applied 
Math Modeling and 
SalesGoose get advice 
for their toughest 
challenges at October’s 
Entrepreneur Forum

When it comes to real-time feedback for technology 
startups, there’s nothing better than candid comments 
from experts and honest questions from colleagues 
old and new. That was the case when sales enablement 
software company Align Revenue, CoolSim engineering 
simulation software maker Applied Math Modeling and 
promotional solicitation fi lter SalesGoose shared their 
challenges at October’s Entrepreneur Forum. 

“How do I spur customer adoption for a product 
literally changing the landscape?” asked Align Revenue 
founder Ric Pratte, whose product works like a virtual 
interactive whiteboard that integrates CRM and analytics 
functions. “Ninety percent of executives say sales 
meetings are a waste of time, and 90 percent of sales 
material goes unused. We want to make sales meetings 
more productive and collaborative.” 

The panel advising Pratte – Andy Piggot of Dyn, Rick 
Ouellette of Lead2Revenue and SalesGoose and David 
Salzberg of Merrill Lynch Wealth Management – praised 
the CRM integration and emphasized demonstrating 
AlignRevenue’s unique value to salespeople. 

“Think about how it can be productive from day one,” 
Salzberg said. “Who sets it up? Sales people don’t want 
to do this. Word of mouth will be your best friend in 

terms of adoption – use your own tool to sell your tool.”
For Paul Bemis of Applied Math Modeling and creator 

of CoolSim software, next steps to scale and market a 
delivery model of a complex software for niche markets 
was the topic of discussion. “Engineering simulation 
is expensive and requires lots of infrastructure,” said 
Bemis, whose product helps datacenters design and 
predict airfl ow that keeps servers and heat-producing 
equipment at optimal temperatures. “This is easier, 
cheaper and more specifi c… it allows for the “what-if” 
scenarios.”

Advice from Bemis’ panel – which was composed of 
Alain Hanover of MIT Venture Mentoring Service, Ian 
Howell of Newforma and Mike Tresh of Stratus – ranged 
from adding features and increasing pricing to fi nding 
a sales-focused team to complement existing technical 
talent. 

“It’s a great product, now it’s time to build a company,” 
Howell said. “Partner with someone that brings sales 
DNA to your services model.”

The event’s two-minute “skydive” pitch featured Rick 
Ouellette of SalesGoose, a digital service that fi lters 
sellers and lets buyers set up preference on who they 
want to hear from – and how. 

“It’s like a noise cancelling headset for unsolicited 
emails and sales calls,” Ouellette said, adding that he 
refers to the product as “today’s defender of time.”

The Council holds three Entrepreneur forums a year. 
To learn more about how to apply to be a part of the 
next forum, visit nhhtc.org. ❚

http://www.akumina.com/
http://www.centripetalnetworks.com/index.php
http://www.prosenex.com/
http://simbex.com/
http://nhhtc.org/five-finalists-revealed-for-2014-product-of-the-year-award/
https://s08.123signup.com/servlet/SignUpMember?PG=1534549182300&P=15345491911427603000
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Workforce development
by Gary Sloper, Century Link

Southern New Hampshire 
University Entrepreneur 
Bowl: From Idea to Funding
New event to help students 
bring business plans to life

Southern New Hampshire University (SNHU), in 
its pursuit to advocate the benefi ts and challenges of 
entrepreneurship, has launched The SNHU Entrepreneur 
Bowl (EB). This new initiative is designed to guide 
students from an initial business idea, through the 
planning process and ultimately to pitching their idea to 
a group of investors for funding.

There will be two Entrepreneur Bowls; one for 
undergraduates and another for graduate students and 
alumni from graduate years 2013 and 2014. The fi rst 
place prize is $2,000; second place wins $1,000; and the 
third-place winner receives $500.

The Entrepreneur Bowl Process
The fi rst step required students to attend a Business 

Idea Slam (BIS) to present a concept or idea. During the 
fall semester, the SNHU School of Business held three 
BIS sessions to allow students to present their business 
idea to a group of alumni, faculty, students and local 
business people for constructive feedback. Almost like 
a friendly version of the TV show Shark Tank, the only 
requirement was that participants present their ideas in 
a concise, well thought-out manner. The goal is to give 
students a venue to share their business ideas without 
having to go through the full business plan process.

Next, those intent on pursuing their idea offi cially 
registered to participate in the EB. Prior to registration 
they were instructed on what is expected, and given 
guidelines to success and the level of effort required. 
By registering they agreed and accepted to do the work 
required.

At that point, students begin their business plans and 
pitch preparation through the fall and winter months. 
They ideally partner with faculty, alumni and/or local 
businesspeople who act as mentors through the 
planning, pitch and potential negotiation process. All EB 
registrants pitch their idea to the EB Pitch Committee. 
The committee will evaluate all presentations and using 
specifi c criteria, will determine the registrants who will 
move on to the Angel Pitch round. There is no limit on 
the number of registrants that can make it through to the 
Angel Pitch round. 

At the Angel Pitch, each registrant will pitch their 
idea to a group of potential funders assembled by 
SNHU; SNHU will only act as the facilitator. Deals 
will be between the student and the investor(s), with 
involvement from mentors as needed.

At present, SNHU is in the process of matching 
students with mentors, and is in the early stages of 
planning the pitch sessions for Spring 2015. For more 
information or to learn more about getting involved with 
Entrepreneur Bowl, please go to www.snhu.edu. 

The business landscape and the global economy 
are changing faster than ever before especially with 
the advent of technology. The economy in NH is not 
excluded and its adaptation to this constant cycle 
of modernization will only continue. If innovation, 
population growth and effi ciency requirements stand 
to become drivers in our economy, how do large and 
small organizations evolve their human capital to stay 
ahead?

A company has an excellent opportunity to assist and 
take advantage of workforce development initiatives 
in their local communities especially in NH. Hi-tech 
companies for example, see their business evolution 
change six months or less which requires a variety 
of skills that are not necessarily just technology 
workstream. Project management, sales, technical 
writing, fi nance etc are all positions that drive these 
organizations into a full-functioning ecosystem.

Many companies, including my own business utilize 
a structured internship program, which is a wonderful 
way to help develop new, talented professionals for a 
long career. The company has an opportunity to hire an 
intern in a real-world business situation, allowing the 
organization a fi rst glimpse of who could be a potential 
permanent hire post-graduation. Implementing a formal 
mentorship program within a workforce development 
program can equally provide an organization exposure 
to tenured professionals who could be in transition. 

The win-win equation is simple; enable professionals 
and organizations to develop skills and advancement 
together in a joint partnership to foster economic 
development.

In my business, I regularly look to develop the next 
manager as a succession candidate to grow within the 
organization. Unfortunately, timing for a promotion is 
not always readily available or an employee requires 
additional skills expansion. However, identifying 1-2 key 
candidates within my team to coach/train individuals 
in a workforce management program should be a 
win-win for all. Essentially I would have a potential 
leader refi ning his/her coaching skills in a mentorship 
role with someone utilizing a formal workforce 
management program that is expanding their area 
of expertise. As a local economy, we should look to 
develop rising leaders in various companies while 
nurturing the next round of professionals in this case, 
who are in transition. As a participant in any workforce 
development initiative, that person could be exposed to 
organizations not always accessible, continue to refi ne 
skills and potentially regenerate to provide similar 
coaching post-transition. 

Regardless of which political side of the fence you 
land on, everyone agrees on a centered focus toward 
developing long-term employment opportunities that 
enhance our state’s economy. ❚
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and third place $20,000. 
Funding for the awards 
is provided by 20 New 
Hampshire accredited 
investors who share a 
passion for entrepreneurship 
and startups. They have each 

made a five-year commitment to the MillWorks Fund, 
enabling the TechOut startup competition to be held 
annually through at least 2016.

With October 2, 2014 officially deemed TechOut Day 
by a proclamation issued by New Hampshire Governor 
Maggie Hassan, the event “encourages all residents to 
acknowledge the benfits that TechOut can bring to New 
Hampshire’s innovation economy…TechOut Day is a day 
to celebrate entrepreneurship and creativity.”

uConnect, based in Manchester and Boston, aligns 
entry-level recruiting with higher education to help 
improve career education, preparation and outcomes 
for college students and recent graduates. The company 
creates custom web and mobile applications for college 
and university career centers that are designed to get 
students excited about the job search process and 
actively involved in their school’s career programming. 
The company launched with UMass Amherst and 
Bentley University in the spring of 2013 and has signed 
several new institutions to their platform including MIT, 
Boston College and University of Connecticut.

“If we can provide schools with innovative tools and 
technology to centralize entry-level recruiting under their 
own umbrella, not only do we believe student outcomes 
will improve but we will be in a position to share 
critical employment and recruiting data with our client 
schools that will help them make sure their students are 
transitioning into rewarding careers after graduation,” 
said David Kozhuk, founder of uConnect. “The prize 
money means a lot for a company like ours. We’re 
excited about being able to grow our team and hopefully 
the recognition will help us network with some of the 
great higher education institutions in New Hampshire.”

Second-place winner gemr, is an online buying 
and selling platform as well as an online community 
for experts and enthusiasts who share a passion 

for collectibles and antiques. Users post pictures of 
collectibles to gain knowledge of their history from 
the company’s user base. It connects members and 
rewards them for contributing appraisals, while curating 
collections for members’ perusal. gemr is based in 
Hampton, NH and is currently in beta.

Third place winner ApplyKit is an online application 
that manages the college selection and application 
process with a two-sided platform putting all the moving 
parts and resources of the college application process in 
one place in the cloud.

The lead sponsor for the 
2014 TechOut competition was 
Borealis Ventures. Other sponsors 
included: BerryDunn; Centrix 
Bank; Cook, Little, Rosenblatt & 
Manson; Credit Suisse; Dunn 
Rush & Co; Dyn; Holloway 
Motor Cars; Entrepreneurs 
Foundation of NH (NH Charitable 
Foundation); Hypertherm; 
FairPoint Communications and 
Wasabi Ventures. The TechOut 
Media Sponsor is New Hampshire 
Business Review.

Next year’s TechOut will take place at Dyn on October 
7, 2015. ❚

TechOut — Continued from Page 1



Representatives of NH’s Advanced Manufacturing 
Partnerships in Education (AMPed) said its technology 
you have to see to believe, and NH’s community colleges 
are on a mission to turn New England residents into 
believers.

To that end, NH’s community colleges, which in 
partnership with more than 200 industry, state and 
federal entities make up AMPed NH, joined forces 
with NH Manufacturing Extension Partnership, NH 
Department of Resources and Economic Development, 
Business and Industry Association and others to host 
NH Manufacturing Week 2014. The event, a spinoff of 
National MFG Day, builds awareness of the high-tech, 
high-demand, high-pay career paths in advanced 
manufacturing.

Over 1,000 middle and high school students toured 
more than 40 advanced manufacturing companies in 
just two days and more than 500 visitors took advantage 
of the opportunity to get up close and personal with 
advanced composites manufacturing, advanced welding, 
precision machining, electronic and electromechanic, 
robotics and automation, and engineering technologies 
at all seven NH community colleges. The community 
college “statewide open house” event on October 1 
offered educational activities, customized giveaways 
designed and manufactured right in the colleges’ 
teaching labs and meet-and-greets with AMPed NH 
industry partners at all seven institutions.

In addition to students and high-tech clubs from all 
around the state, visitors to NH’s community colleges 
included a wide range of state and elected offi cials, 
industry leaders and workforce development employees. 
DRED Commissioner Jeffrey Rose; State Rep. Bob 
Walsh; NH Economic Development Director Carmen 
Lorentz; representatives from the Workforce Investment 
Act, NH Works and Belknap Economic Development 
Commission; and companies like Albany Engineered 
Composites, Safran Aerospace Composites, Jewell 
Instruments, IPG Photonics, Parker Hannifi n, Granite 
State Machine, Datron, DEKA, AET Labs, GE Aviation, 
WH Bagshaw, Agile Magnetics, Turbocam, Monadnock 
Paper and more, all took part. 

Great Bay Community College held its third annual 
Distinguished Leaders Award Fundraiser on October 2 
at the Wentworth by the Sea hotel. Themed “Advanced 
Manufacturing’s Night Out,” the event featured guest 

speaker, actor 
and U.S. 
manufacturing 
advocate, John 
Ratzenberger, 
best known 
for his roles as 
“Cliff Clavin” 
on Cheers and 
host of the cable 
program “Made 

in America.” The event raised $400,000 for the college’s 
scholarship fund.

Also launched during NH Manufacturing Week 2014 
was AMPed NH’s digital advanced manufacturing career 
guide. The Web-based tool features a six-question 
personality and skills-based quiz that helps match users 
with approximately 80 advanced manufacturing careers 
in demand today. Users can explore best matches based 
on their quiz answers or take a self-guided tour of the 
full complement of careers featured. For each career, 
users will fi nd a job description, as well as relevant 
tools, technologies, activities, skills and interests. Also 
provided are salary and education requirements. It’s easy 
for users to see which 
NH community college 
offers training for each 
career profi led, and links 
are provided for academic 
counseling, professional 
networking and fi nancial 
aid resources for users of 
all ages and backgrounds. 
The career guide can be 
found at www.ampednh.
com/careerguide. To 
complement the digital tool, AMPed NH has also created 
an advanced manufacturing career guide poster, which 
can be downloaded at no cost.

The week was capped off with the annual Governor’s 
Summit on Advanced Manufacturing and High 
Technology in Manchester, where industry and education 
partnerships for workforce development was a key 
message.

“As the state’s largest industry, manufacturing 
is critical to strengthening the foundation for the 
innovation economy that will expand middle class 
opportunity and keep New Hampshire moving in the 
right direction,” said Gov. Maggie Hassan. “But we know 
that there is more we need to do to keep our economy 
moving forward, to keep manufacturing jobs in New 
Hampshire and to attract new advanced manufacturing 
and high-tech companies to the Granite State.”

AMPed NH was launched by NH’s community colleges 
to close that gap by delivering industry-approved 
training in state-of-the-art labs that were either opened 
or completely overhauled to meet regional employer 
needs. Students learn using the same types of cutting-
edge manufacturing equipment found on professional 
production fl oors, creating seamless transitions from 
classroom to career. AMPed NH is funded by a $20 
million Trade Adjustment Assistance Community College 
and Career Training grant furnished by the USDOL’s 
Employment and Training Administration. ❚

6

Hundreds tour high-tech NH community college 
labs during NH Manufacturing Week
by Desiree Crossley, AMPED

http://ampednh.com/
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In April, I talked about the Vortex, those day-to-day 
distractions and demands that suck us into a black 
hole of non-purposeful activity. But did you know 
the Vortex has an accomplice? The other obstacle to 
effective leadership is the Squeaky Wheel – that one 
employee who, whether seeking feedback or through 
management issues, claims your time over and over 
again. The Squeaky Wheel, as the saying goes, gets 
the grease – and should. If you have one of these folks 
in your offi ce, you need to take swift decisive action to 
prevent your effi ciency from being affected. 

The two types: Employees who become a 
Squeaky Wheel are usually one of two types. One 
simply needs feedback and more accountability, and 
the other is expressing frustration. 

The fi rst type (think your Millennial employees) 
craves feedback to improve, and doesn’t feel confi dent 
taking autonomous actions without your oversight. 
These people are usually eager to do well within the 
company, but may come across as needy because 
priorities and goals haven’t been set for them clearly. 

 

The second, through poor performance, delivering 
inconsistent results, or clashing with other employees, 
is signalling to you that a problem needs to be 
addressed or expectations better communicated. The 
motivations behind their behavior are a little more 
diffi cult to diagnose, but once identifi ed, the problem 
is almost always solvable. 

Fortunately, the same approach works regardless of 
what type of Squeaky Wheel you have. 

Find the source of the problem. In a private setting, 
the employee might be willing to offer insight into 
what they need. Try, “I’ve noticed recently that you 
[describe some specifi c behaviors here]. Do you know 
why that might be?” Or, “What could be changed 
to avoid [problem] in the future?” Listen to their 
complaints, agree on a plan of action to address the 
issues, and set a date to meet again and evaluate their 
progress.

Take action. Depending on what you agreed in your 
fi rst meeting, appropriate action might be providing 
feedback at reasonable intervals, assigning resources 
to which they can refer for guidance, or sticking to 
a strict set of deliverables or deadlines – whatever 
solution you are implementing, the key is consistency. 
Remember that you made your expectations clear in 
your initial conversation; you’re not overly harsh for 
holding to them.

Document progress. Write down the problematic 
behavior you see, as well as any improvements after 
your initial conversation. That way, you have clear 
measures of progress to discuss during your next one-
to-one, or, if all else fails, you have a written record to 
show cause for termination.

Don’t spread the squeak. Breaking bad habits is 
frustrating work, and you may resent that this issue 
is taking you away from your strategic business 
objectives, but it’s important not to gripe about 
the issue to other employees. You set the tone 
for professionalism – if you talk about problem 
employees behind their backs, others will take your 
lead, and you’ll fi nd yourself in a hostile workplace 
before you know it. 

Working with challenging employees is one of the 
formative experiences of leadership. You’re likely to 
encounter more than one Squeaky Wheel over the 
years, so look at this as an opportunity to hone your 
listening and communication skills. In fact, you may 
even fi nd that having to reinforce priorities and goals 
to those not already on the bandwagon will help you 
to further refi ne your vision for the organization. ❚

The Squeaky Wheel: how to deal 
with challenging employees 
by David Liddell, President and CEO, Skye Business Solutions

clarkmortenson.com
102 Main Street, Keene, NH 03431 603-352-2121

Offices in Claremont, Keene & Walpole, NH; Brattleboro & Woodstock, VT

Be Ready for the ACA
Key provisions and deadlines of the ACA are now in 
effect. Be sure your business is prepared by accessing 
our free whitepaper on the top 5 things employers 
need to know about the ACA. Visit: 

clarkmortenson.com/topfivethingsunderaca

http://www.skye-solutions.com/leadership/dont-get-sucked-into-the-vortex/
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Welcome New Members
Authentia Software
Warren Denby, VP of Business Development 
42 Jason Drive, Goffstown, NH 03045
wdenby@authentiasoft.com 

(603) 497-3752, www.anutheniasoft.com
Authentia provides customized end-to-end digital 
marketing support by applying the very latest tools 
and practices to generate more leads and close more 
business.

Century Link
Gary Sloper, Area VP of Sales Engineering
1 Summer Street, Boston, MA 02110
gary.sloper@centurylink.com 
(781) 710-2897, www.CenturyLink.com

CenturyLink (Fortune 200) provides Cloud, IT 
Services and is the 3rd largest telecommunications 
provider in the US. It is a recognized leader in the 
Gartner Magic Quadrant for Hosting and Cloud 
services due to its SAVVIS and Tier 3 acquisitions.

SilverTech
Steve Baines, COO
196 Bridge Street, Manchester, NH 03104
Steve.Baines@silvertech.com
(603) 669-6600, www.silvertech.com

SilverTech is a full service national digital lifecycle 
agency designing creative, integrated and interactive 
technology solutions.

Awetis Manufacturing Group (AMG)
Art Rabert, North American Operations MGR
19 Axle Drive, Northfi eld, NH 03276
art.rabert@awetis.com
(603) 729-6730, www.awetis.de

Awetis Manufacturing Group is a regional 
engineering fi rm in business to design, and build 
custom industrial automation and machinery. 
Typically building, manufacturing machinery, 
specializing in the sealing technology for the 
automotive sector. IE injection molding, seal testing, 
fi nishing equipment, etc.

206 Ortho
Jeff D’Agostino, President & CEO
Deerfi eld, NH 03037
jdagostino@206ortho.com, (603) 548-0552

206 OrthoTM is an emerging orthopedic company 
developing a minimally invasive treatment for the 
stabilization of bone fractures. Our vision is to help 
patients with bone fractures get back to full function 
faster while reducing the cost of treatment. 

Link2TheCloud
Sheyne Branconnier, Partner
10 2nd Street, Dover NH 03820
sbranconnier@link2thecloud.com
(603) 742-1959, www.link2thecloud.com

Link2TheCloud is the trademark brand of Seacoast 
Telecom, providing service since 1990 in Telecom 
and Cloud Service Provider, based in New England, 
featuring hosted business communication, 
collaboration, and IT solutions to businesses.

Rebecca Stoughton, Consultant
14 High Meadow Lane, Amherst, NH 03031
rebecca.stoughton@gmail.com, (214) 415-6368

Technology commercialization and start-up coaching.

Upcoming Events
HR Exchange

 Wednesday, November 12, 8:00 am
 Sheehan Phinney Bass + Green, 
 1000 Elm Street, Manchester, NH

Sponsorships available!

Product of the Year Awards 

 Thursday, November 13, 5:30 pm 
 Manchester Country Club, Bedford, NH
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Member News

Good Leads® announces agreements for performing 
outsourced business development services with 
the signing of two customers performing custom 
application development services: Clientek of 
Minneapolis and Pleasant Solutions of Edmonton. 
Visit www.goodleads.com to learn more.

The Dartmouth Entrepreneurial Network Innovation 
Center and New Venture Incubator, also known 
as DEN for short, was offi cially launched. The 3,000 
square-foot facility offers entrepreneurs an open and 
creative space to bump into other creative people 
or to meet and collaborate on problems, etc. Check 
out the recent Union Leader announcement to learn 
more.

John J. Flatley, owner of Nashua Technology Park 
and Nashua Offi ce Park at Gateway Hills, located 
on the NH/MA state line in Nashua, NH, is pleased 
to announce the 3rd Annual Flatley Challenge 
designed to assist entrepreneurs in the fi elds of IT, 
communications, data storage, connectivity, robotics, 
medical devices, life sciences and other leading-edge 
technologies.

To the winner(s) of the innovative competition, 
Flatley will provide free rent for one year for up to 
5,000 square feet of offi ce and/or lab space as well as 
up to $10,000 in fi t-up, connectivity and related costs. 

The Flatley Challenge is intended to stimulate the 
development and growth of early-stage companies 
by providing them both free incubation space plus 
the opportunity to interact with such world class 
companies as Dell, Skillsoft, Aspen Technology, 
Benchmark Electronics, Amphenol TCS, Wind River, 
Parallel Wireless, Regus, HiSoftware and DataGravity 
already resident at Gateway Hills. To compete in this 
year’s Flatley Challenge, interested fi rms will be asked 
to submit a letter of application to the John J. Flatley 
Company no later than October 31, 2014.

Do you or your company have insight 
regarding a timely or relevant subject? 
Ever want to place a guest column in our 
newsletter? Now is your chance! The Council 
is always looking for fresh subject matter that 
our readers and members would find helpful 
and informative.

One advantage to having a wide-ranging 
pool of membership is our ability to spread 
the word on the latest and greatest topics — 
trends and opportunities, new innovations, 
trade secrets, marketing, regulatory issues, 
human resources, and breaking data are just 
a few examples.

If you are interested in submitting a guest 
column, please email info@nhhtc.org. 
We’d love to take a look and help get your 
information out!

Guest Writers 
Wanted!

Advertising in the 
Tech News

For information on advertising in the 
Tech News, please contact the newsletter editor, 

for an editorial calendar and rates.

info@nhhtc.org

Product of the Year 
Awards Tickets

Thursday, Nov. 13, 2014, 5:30 to 8:30 pm
Manchester Country Club, Bedford NH

 
Buy together and save!

Single ticket members: $50
Single ticket nonmembers: $75

Block of 5 tickets, members only: $225
Block of 10 tickets, members only: $450

 
Purchase online or call 603.782.8192

 
Seats for blocks of tickets may be reserved 

so everyone in a party can sit together. 
The format is a free-fl owing event – 

there are no formal tables.

http://goodleads.com/
http://www.unionleader.com/article/20141001/NEWS02/141009848&source=RSS
http://flatleyco.com/index.html
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 EXECUTIVE COMMITTEE
Chair - Paul Mailhot, Dyn
Past Chair - Tom Daly
Treasurer - Alan Duhaime, Baker Newman Noyes
Secretary - Susan Woods, Chartworth
Governance Committee Chair -
  Marc Smith, XMA Corporation
Executive Director - Matt Cookson (ex-offi cio)

BOARD OF DIRECTORS 
Peter Antoinette, Nanocomp Technologies Inc.
Matt Benson, Cook, Little, Rosenblatt & Manson, pllc
Catherine Blake, Sales Protocol International
Zenagui Brahim, NH MEP
James Carnevale, Raytheon IDS
Jamie Coughlin, Dartmouth College
Tiffany Eddy, USNH
Tom Farrelly, Cushman & Wakefi eld
William Gillett, Southern New Hampshire University
Mike Melville, ISG Group LLC
Gerard Murphy, Mosaic Storage Systems
Timo Platt, Pokos Communications Group
Dawn M. Wivell, Firebrand International LLC

TRUSTEES 
 Ray Boissoneau, Electropac Co., Inc.
Steve Boucher, Airmar Technology Corp.
Art Bruinooge, Cross Insurance Agency
Mary Collins, NH SBDC
Jim Cook, Cook, Little, Rosenblatt & Manson, pllc 
Kurt Dobbins, Cloudtree
Bob Good, Good Leads
Dr. Kedar Gupta, Arc Energy
Fred Kocher, Kocher & Company, Inc. 
Emilio Marianelli, Fidelity Investments
Hollis McGuire, NH SBDC
John Monson, Wiggin & Nourie, P.A.
Brian Nadeau, Dell, Inc.
Rajesh Nair, Degree Controls
Richard Pierro, Superior Controls, Inc.
Matt Pierson, Dunn Rush & Co.
Don Peterson, Americarb, Inc.
Mark Prestipino, Envista Corp.
Michael Quinlan, Transparent Language, Inc.
Steve Ryder, True North Networks, LLC
Paul Schuepp, Animetrics, Inc.
Gene Scribner, NHHTC Founder
Nick Soloway, Hayes Soloway, P.C.
Richard Stephens, C.I.M. Industries Inc.
Dave Todaro, Ascendle
Gordon Tuttle, PSNH
Tim Yeaton, Black Duck Software, Inc.

GOVERNMENT AFFAIRS COMMITTEE
Chair - Paul Mailhot, Dyn
Zenagui Brahim, NH MEP 
Mary Collins, NH SBDC
Matt Cookson, Cookson Strategies Corp.
William Gillett, Southern New Hampshire University
Suzan Lehmann, Hinckley Allen LLP
Matt Pierson, Dunn Rush & Co.

POY - PRODUCT OF THE YEAR COMMITTEE
 Chair - Dawn Wivell, Firebrand International
Arthur Bruinooge, Cross Insurance Agency
Lisa Bruinooge-King, Cross Insurance Agency
Michelline Dufort, Cookson Strategies Corp.
Court Klein, BerryDunn
Suzan Lehmann, Hinckley, Allen & Snyder LLP
Dave Liddell, Skye Solutions
Jason Oster, Cook, Little, Rosenblatt & Manson
Dan Scanlon, Colliers International
Cameron Shilling, McLane Law Firm

HUMAN RESOURCES EXCHANGE
Chair - James Reidy Esq., 
  Sheehan Phinney Bass + Green, P.A.

ENTREPRENEUR FORUM
 Co-Chair - Timo Platt, Pokos Communications Group
Co-Chair - Susan Woods, Chartworth LLC 
Matt Benson, Cook, Little, Rosenblatt & Manson, pllc
Michelline Dufort, Cookson Strategies Corp.
Peter Nieves, Sheehan Phinney Bass + Green
Todd Sullivan, Hayes Soloway PC

EOY - ENTREPRENEUR OF THE YEAR COMMITTEE
 Chair - Matt Benson, 
  Cook, Little, Rosenblatt & Manson, pllc
Michelline Dufort, Cookson Strategies Corp.
Al Duhaime, Baker Newman Noyes
Tom Farrelly, Cushman & Wakefi eld
Peter Tawney, Baker Newman Noyes

WORKFORCE DEVELOPMENT COMMITTEE
 Chair - William Gillett, Southern NH University
Sherry Correia, Gentex Corporation
Rosie Deloge, Milford HS & Applied Tech Center
Michael Griffi n, Cross Insurance Agency
Dave Janelle, People’s United Bank
Mary Laturnau, ITM Partnership
Tammi Pirri, Black Duck Software, Inc.
Mihaela Sabin, UNH Manchester

GOVERNANCE COMMITTEE
 Chair - Marc Smith, XMA Corporation
Catherine Blake, Sales Protocol International
Zenagui Brahim, NH MEP
Suzan Lehmann, Hinckley Allen LLP
Timo Platt, Pokos Communications Group

INTELLECTUAL PROPERTY FORUM
Chair - Paul Remus, Devine, Millimet & Branch

NHHTC ADMINISTRATION 
Executive Director - Matt Cookson
Membership & Event Management - 
   Michelline Dufort
Newsletter Editor - Dia Kalakonas

Additional back offi ce support 
provided by Cookson Strategies Corp.

Directors, Trustees and Committees

OUR MISSION

“The NH High Tech Council 
serves our membership by 
creating a vibrant ecosystem 
for technology companies 
that want to launch, grow or 
relocate in New Hampshire. 
We are committed to 
expanding the tech-driven 
economy by building 
partnerships, enhancing 
workforce skills and
knowledge, and shaping
public policy.”

For more information:
NHHTC, 36 Lowell Street, Suite 202, Manchester, NH 03101

Tel: 603-935-8951 • e-mail: info@NHHTC.org • NHHTC.org

 A publication of the NH High Tech Council

Submitting NHHTC materials

All articles or ads should be sent to info@NHHTC.org




